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When OBA first came to the forefront of online advertising news, 
it was an easy target for sceptics to challenge the ethics behind a 
practice that they knew little about. In an age where online 
privacy has been a hotly debated topic, consumers believe OBA 
has a hidden agenda. The practice has become shrouded in 
mystery and myth, some seeming to suggest that it is a modern 
day  equivalent  of  George  Orwell’s  ‘Big  Brother’  society.   
  
Overall awareness of OBA seems to be low across the board. 
Regardless of age or location consumers, in general, appear to be 
lacking the knowledge that they need to make an educated 
decision on whether or not they are comfortable with advertising 
targeting them. Unfortunately, in the context of online privacy, 
consumers perceive advertisers to be guilty until proven innocent 
and as a result we are challenged to overcome these negative 
attitudes. However, the topic might not be new to all customers 
as some of the major users of OBA have already put their own 
wheels in motion.  
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Click Me to watch our video that explains the consumers perception of OBA 
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To succeed, this campaign requires focus and resonance that would be lost 
if it was targeting European wide Internet users with one blanket campaign 
message. We believe that an initial campaign is required to lay a significant 
foundation of awareness within the most technological and influential 
demographic: 20 – 30 year olds. Whilst providing a concentrated campaign 
with little wastage, it will still target the largest possible audience across 
Europe. 
  
This age group, perceived by themselves and others to be the most 
technology savvy are also trusted to pass on advice through word of mouth 
to their parents and friends. They have grown up in the information age so 
are less likely to be so cynical and negative about privacy online. Our 
message will be conveyed through a trusted and familiar source to the 
more sceptical members of the wider audience and will, therefore 
hopefully be more resonant and memorable.  
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The  ‘Minions’  are  a  highly  recognisable  
character. They have no distinct language 
meaning they have to be incredibly emotive 
for the audience to gauge what they are 
trying to communicate. This makes them the 
perfect figure to use for a transnational 
campaign; our communications will not be 
lost in translation.  
 

‘Despicable Me’  has  a  wide  appeal  as  an  international  success  and  
is a massive hit with our target audience. In the film itself the 
characters, although perceived as a negative, become the heroes 
of the story displaying altruism and courage.  In essence, this is 
what has happened with OBA. It is working towards creating a 
better internet experience for consumers and a more profitable 
space for companies. By introducing these characters, we can 
create a friendly and harmless perception, instead of OBA being a 
‘personified  tracker’  with  the  intentions  of  doing  wrong.   
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Logo Replacement 



@brutha_agency      14 

Giving the audience 
a sneak peak behind 
their internet 
browser, Minions 
will be looking at 
related information 
by using OBA. 
 
 
The Minions on the 
banner are shot 
onscreen... 
 
 
 
 
They then slide 
down the screen 
revealing the call to 
action.... 
 
Users can choose to 
be directed  to 
youronlinechoices 
.com  or the 
YouTube channel. 
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Rich media banner ads can be placed on programmes 
relevant to our target audience and interact with each 
other. 
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Videos will go into further detail about the operations and advantages of OBA.  

HOW MINIONS 
SPEED UP YOUR 

INTERNET 

MINION PRIVACY 
POLICE 

RELATED CONTENT 
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A sponsored story Facebook ad, personalised by using OBA ,will 
direct users to  an application. 
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The application will display an exact replica of the users Facebook 
news feed 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The news feed will then begin to break or fall down revealing the 
Minion lab behind the internet/web page. 
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Here the user can zoom into different areas of the lab to see what 
the minions are up to. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Press next and the minions shoot onto the screen... 
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...the call to action is then revealed 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Consumers can either go to the youronlinechoices website or be 
directed to the YouTube channel embedded into Facebook 
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- Segmented European Facebook audience figures  
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Media will be exclusively online, due to the nature of this type of 
behavioural targeting, with an emphasis on banner usage. Social 
media, in particular Facebook, will be a focus of the campaign as 
it allows accurate and measurable targeting on a platform that is 
used regularly by the target audience.   
  
Facebook will allow detailed and quantifiable targeting of the TA 
by age, existing interest in the borrowed identity  and  ‘Despicable 
Me’. An embedded Facebook application will also provide the 
platform for a personalised and relatable explanation of the 
proposition as discussed previously.      
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2012 – 2013 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

2013 



In order  to  gauge  the  proposed  campaign’s  success  we  advise  
the following measures:   
  
Continuous monitoring of:  
 
Click-through  rates  (CTR’s)  of  the  involved  websites 
 
Traffic rates on the YouTube channel and 
www.youronlinechoices.eu website.  
 
An increase in these visits would be a clear indication that the 
work was having a positive effect. 
 
Detailed use of Google Analytics tools built in to YouTube to see 
when people found the video and from where. 
  
CTR for ads can be monitored and also used to effectively gauge 
which medium has been the most successful. 
 
The  Facebook  app  will  be  able  to  retrieve  users’  data  to  see  who  
has engaged including all their personal details. From this, we will 
be able to tell if our target audience was reached properly or if it 
should skew to a younger/older demographic. 
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The consumers percep on of OBA 

http://www.adventure-competition.eu/library/86/32/IAB_OBA.mov -

 

 

YouTube Banner 

 

 

 

 

 

 

4OD Banner 

 

 

 

 

YouTube Channel 

 

 

Facebook App 
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http://www.adventure-competition.eu/library/86/32/YouTube_Banner_2.png 
http://www.adventure-competition.eu/library/86/32/YouTube_Banner_3.png 
http://www.adventure-competition.eu/library/86/32/YouTube_Banner_4.png 

http://www.adventure-competition.eu/library/86/32/4OD_Banner.png 

http://www.adventure-competition.eu/library/86/32/4OD_Banner_Part_2.png 

http://www.adventure-competition.eu/library/86/32/YouTube_Channel.png 

http://www.adventure-competition.eu/library/86/32/01_FB_Advert.png 
http://www.adventure-competition.eu/library/86/32/02_FB_Allow.png 
http://www.adventure-competition.eu/library/86/32/04_FB_App.png 
http://www.adventure-competition.eu/library/86/32/05_FB_App.png 
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YouTube Channel mini clips: 

Minions speed up your internet 

Minion privacy police 

Related content 
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